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Wedgwood welcomes the New York based 
American interior designer to the home of daring 
curiosity. Renowned for her Harlem Toile design, 
Sheila Bridges has collaborated with Wedgwood 
to create a limited edition capsule collection 
of tableware and teaware pieces. The design is 
inspired by traditional French toile and celebrates 
a complex history and rich culture, with the 
designer reimagining her acclaimed Harlem Toile 
de Jouy pattern in a bold, playful and colourful 
design on Wedgwood’s fine bone china.

This special collaboration launched exclusively 
for SS22 at Bloomingdale’s 59th Street flagship 
in New York City with the collection available 
at The Carousel @ Bloomingdale’s, the retailer’s 
rotating pop-up shop. Following the sell out and 

immensely successful US launch earlier in the year, 
the Wedgwood x Sheila Bridges collaboration is 
now available globally from AW22, the collection 
launches on wedgwood.com in August and is also 
available from selected luxury multi brand retailers.

Sheila designed Harlem Toile in 2005 and 
commenting on the celebrated design, Sheila says 
“it's hard to believe that it has been seventeen 
years, I've always loved French toiles but when 
I was searching for a toile for my own home I 
simply couldn't find one that spoke to me directly. 
So I did what most designers do, I created my 
own and quite frankly I designed this for myself 
initially as a wallpaper and then a fabric. I wanted 
to see a toile that expressed a different point of 
view than the typical toiles I'd seen in the past.

History in the making 
Sheila Bridges collaborates with Wedgwood
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As a black woman in Harlem, I wanted to address 
stereotypes that are commonly associated with 
black people, but approach the images in a 
way that also felt personal and celebratory.”

Inspired by travel, nature, history and black culture, 
Sheila describes herself as a visual storyteller and 
the designer’s love of Wedgwood began early. Sheila 
remembers her mother collecting different coloured 
Jasperware pieces which were displayed in a glass 
cabinet in the sun porch of the family home in 
Philadelphia. Captivated by her mother’s style and 
appreciation of Jasperware, Sheila also began to collect 
Jasperware and reveals she was attracted to the beautiful 
range of Jasper colours and shapes, as well as the classic 
motifs, a long time before she became a designer.

Sheila became intrigued by Wedgwood when she learnt 
that in addition to being a successful entrepreneur, 
designer and craftsman, Josiah Wedgwood was also 
active in the British anti-slavery movement of the 18th 
century. Committed to societal change and regarded 
as a reformer of his day, Josiah Wedgwood campaigned 
alongside abolitionists and used his influence to help 
bring public attention to the movement. A historical 
political and social stance that has many similarities 
with today’s cultural conversations and community 
actions being taken to address issues around diversity 
and inclusion and improve life choices for everyone.

The Wedgwood anti-slavery medallion, first produced 
in 1787, was arguably Josiah Wedgwood’s most famous 
political act and through his innovative marketing 
and ceramics skills, he was able to effectively spread 
anti-establishment messages in support of one of the 
greatest causes of his time. The medallion depicts 
a kneeling and chained slave, with the words Am I 
Not A Man And A Brother, tens of thousands were 
distributed across Britain at the time with the aim 
of spreading the anti-slave trade message. Josiah 
Wedgwood organised for the medallions to be handed 
out free after meetings, set into snuff boxes and worn 
by women as bracelets and as a direct result of Josiah 
Wedgwood’s entrepreneurial flair and social conscience, 
the medallions remained an effective and visible anti-
slavery protest symbol for more than half a century.

Reflecting on Josiah Wedgwood’s pioneering spirit, 
Sheila adds “I loved that he was willing to use his 
expertise, position and privilege to create something 
beautiful and meaningful that also expressed his 
conscience about something he deeply believed 
was wrong. One of my favourite pieces is a yellow 
and black Jasperware dish decorated with the anti-
slavery message and my mother also gave me a small 
black and white Wedgwood slave medallion which I 
eventually turned into a necklace, so I guess you can 
say that not only do I eat off of Wedgwood china and 
collect colourful Jasperware, I also wear Wedgwood.”



Media Release
June 2022

“Usually when you think of Wedgwood, you 
think of Jasperware and very classical motifs 
and a lot of symmetry” explains Sheila, but 
when considering the creative approach to 
the collaboration, the designer wanted to play 
with the classic Wedgwood codes slightly 
and introduce an unexpected creative twist 
and visual surprise. The surface patterns on 
individual pieces are intentionally placed 
off-centre and some pieces even have 
pattern inside and on the base alongside the 
collaboration backstamp, an intriguing visual 
interpretation that allows the design narrative 
and social conversations to continue.

By designing such a personal collection, Sheila 
finds it difficult to select a favourite piece and 
admits “every time I try to choose one, I decide 
that I like another. Perhaps it's the cup and 

saucer, I love that we incorporated the traditional 
Wedgwood blue and white on the saucer and 
that the cup is actually a completely different 
colour. I think the pieces are really elegant and 
well made in the tradition of Wedgwood, but 
I also think that they're whimsical and fun.”

The launch at Bloomingdale’s has a personal 
connection for Sheila as her first job after 
graduating from college was with the retailer. 
When she moved to New York City in the 
1980’s, Sheila joined the company’s management 
training programme to become a fashion buyer, 
before leaving to focus on her interior design 
career. “I love that here I am, thirty six years 
later, collaborating with an iconic British luxury 
tableware brand with my designs being sold at 
an iconic New York department store, it's really 
exciting and definitely a full circle moment.”
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For further information and high resolution 
images please contact: 

Global
Mark Fleming - mark.fleming@fiskars.com
UK
ANM Communications -  
wedgwood@anmcomms.com
China
Sally Shao - sally.shao@fiskars.com
Young Chen - young.chen@fiskars.com
Japan
Naoko Ashida - naoko.ashida@fiskars.com
Australia
Mattia Bondanza - mattia.bondanza@fiskars.com
US
Marie Valentino - marie.valentino@fiskars.com

Notes to Editors

Wedgwood 
The home of curious, creative and imaginative people, a 
place fuelled by creativity, self-expression, humour and 
lots of tea. We’re of Britain but not only British, famously 
crafting timeless luxury ceramics since 1759 and helping 
to create memories all around the globe. With a rich 
heritage of design innovation and craftsmanship at the 
core of everything we do, our confident and colourful 
world is a place to surprise and be inspired. Welcome to 
Wedgwood, the home of Eclectic Originals. 
wedgwood.com 

Fiskars Group 
Making the everyday extraordinary 
Fiskars Group’s vision is to create a positive, lasting 
impact on our quality of life. Our brands Fiskars, Gerber, 
Iittala, Royal Copenhagen, Waterford and Wedgwood 
are present in people’s everyday lives - at home, in the 
garden and outdoors. This gives us an opportunity to 
make the everyday extraordinary today and for future 
generations. We have a presence in 30 countries and our 
products are available in more than 100 countries. Our 
shares are listed on the Nasdaq Helsinki (FSKRS). Please 
visit us at www.fiskarsgroup.com for more information 
and follow us on Twitter @fiskarsgroup.
fiskarsgroup.com 

Sheila Bridges
Named America’s Best Interior Designer by Time 
magazine and CNN, Sheila Bridges is considered a 
creative visionary and design tastemaker. Residing and 
working in Harlem for more than 25 years, Bridges is 
recognised for her classic yet versatile design aesthetic 
and critical eye. Sheila Bridges is sought after to create 
thoughtfully inspired and narrative rich interiors because 
of her profound sensitivity and appreciation of timeless 
design and quality craftsmanship.
sheilabridges.com
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About Sheila Bridges

Interior Designer
Instagram @Harlemtoilegirl

Looking to establish roots in a community that 
has been recognised around the globe for its rich 
cultural heritage and significant contributions of 
talented African American writers, painters, poets, 
musicians, activists and artists, Sheila Bridges 
moved to Harlem, New York in 1993 and opened 
Sheila Bridges Design Inc shortly afterwards.

As Creative Director, Bridges has solved 
complex design problems and created beautiful 
residences and offices for a diverse group of 
high profile clients including many prominent 
entertainers, entrepreneurs and business 
professionals including the 8,300 square foot 
Harlem offices for former President Bill Clinton 
and his staff. Sheila Bridges Design Inc has also 
completed projects at Columbia University and 

Princeton University, bringing Sheila’s signature 
design aesthetic to interior spaces at both of 
these prestigious academic institutions.

Her interiors are often colourful and multi layered, 
but informed by architecture and historical 
reference. Her visual cultural translations have been 
showcased in museums around the country and 
Europe including The Metropolitan Museum of 
Art, The Studio Museum of Harlem, The Museum 
of Art and Design in New York City, The Museum 
of the City of New York and Musée De La Toile 
De Jouy in Jouy-en Josas France. Bridges is also 
honoured to have her designs included in the 
permanent collections of the Brooklyn Museum, 
The Smithsonian Cooper-Hewitt National Design 
Museum, The RISD Museum and most recently, 
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The National Museum of African American 
History and Culture in Washington, DC.

Sheila’s professional expertise extends well 
beyond her thirty year tenure in interior design 
as she has been a regular contributor on 
NBC’s Today Show, has appeared on Oprah 
and was also a contributing editor at MORE 
Magazine, where each month she showcased 
her impeccable taste in their home section.

Bridges has been featured in numerous 
publications including The Washington Post, 
The New York Times, The Wall Street Journal, 
House and Garden, Interior Design, Domino, and 
Traditional Home magazines. She has also been 
included in Gotham and New York Magazine’s 
Top Interior Designer’s lists, 1st Dibs 50 (2021 
and 2022), House Beautiful’s ‘Top 100 Interior 
Designers’, as well as Elle Decor’s A List from 

2011 - 2021 which recognises interior designers 
who exemplify continually relevant design.

Most recently Sheila was inducted into the 
AD100 for 2021 and 2022, Architectural 
Digest’s list of esteemed designers and architects 
from around the globe. Sheila is also the 
author of two books; Furnishing Forward: A 
Practical Guide to Furnishing for a Lifetime 
which was released in 2002 and The Bald 
Mermaid, A Memoir published in 2013.

Originally from Philadelphia Pennsylvania, 
Sheila Bridges moved to New York City in 
1986. She holds degrees from Brown University 
and Parsons School of Design and studied 
decorative arts at Polimoda in Florence, Italy. 
She divides her time between her residences 
in Harlem and Hudson, New York.
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Teapot
H: 10cm
L: 26cm
Global RRP: GBP 225

Teacup and Saucer
H: 5cm
D: 10cm (cup)
D: 15cm (saucer)
Global RRP: GBP 90

Side Plate
D: 20cm
Global RRP: GBP 70

Mug
H: 10cm
D: 8cm
Global RRP: GBP 70

Product Details
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Serving Plate
D: 30cm
Global RRP: GBP 150

Serving Bowl
D: 33cm
Global RRP: GBP 170

4 Piece Dining Set
D: 28cm (dinner plate)
D: 17cm (small side plate)
D: 24cm  (desert bowl)
D: 16cm (small bowl)
Global RRP: GBP 225

Discover more about the design collaboration and collection 
inspiration on wedgwood.com.

Product Details


