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Wedgwood announces the launch of a new digital 
and social led advertising campaign in China, this 
is the third Chinese celebrity campaign for the 
British luxury lifestyle brand. The decision to invest 
significantly in marketing support for China reflects 
the brand’s strategic business priorities and focus on 
growth potential across the East Asia region over 
the next three years. The campaign launched on 
26 May and features well known Chinese celebrity, 
singer, music producer and actor, Lay Zhang.

Commenting on the collaboration with Wedgwood, 
Lay Zhang says “as a singer, music producer 
and actor, I have never been afraid of challenges 
and am dedicated to creating diverse music and 
portraying varied characters. I admire Wedgwood 
for its bold creative personality and ability to blend 
tradition with a contemporary expression. This is 
something I try to achieve in my own work and 

I feel we have shared values in art and life. I am 
looking forward to creating beautiful, exciting and 
memorable occasions through this partnership.”

The campaign is a creative partnership with Conde 
Nast Publishing Group in China and media partner 
Architectural Digest, photographed by Wei Lai 
and art directed by Li Fangyi. The creative concept 
builds on the global brand campaign narrative, 
Welcome to Wedgwood, launched in 2020 with 
the introduction of the new brand proposition and 
visual identity - the home of eclectic originals. 

Photographed and filmed on location in Beijing, the 
creative provides a glimpse into three entertaining 
moments hosted by Lay Zhang, the campaign 
launches with the new Gio Platinum collection 
and a special edition Gio Platinum x Gio Gold 
mug gifting set available exclusively in China. 

Meet our new brand ambassador 
We welcome Lay Zhang to the home of daring curiosity
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The other lifestyle and gifting moments featured 
in the campaign showcase two of Wedgwood’s 
most popular collections, Wonderlust and 
Renaissance. Waterlily is a complete teaware 
collection featuring one of the new Wonderlust 
patterns introduced in AW21 and a new 
colourway is introduced to the neo classical 
inspired Renaissance tableware collection, 
Renaissance Grey is designed to be mixed with 
the collection’s existing Red and Gold designs.

As the brand continues to successfully target 
millennials and generation Z consumers in 
China, the campaign concept shows collections 
being used in everyday life, portraying a relaxed 
lifestyle and creating a sense of modernity 
and timeless elegance. The campaign imagery 
and social videos have been directed with 
an editorial led sensibility and visual pace to 
communicate a more youthful, spontaneous 
and spirited attitude than traditionally 
associated with Wedgwood in the past.

Wei Lai is one of the most creative and 
influential photographers in China and founder 
of Way’s Studio, Lai is also recognised as being 
an acclaimed and reputable artist. Wei Lai 
has photographed many Chinese actors and 
celebrities including Zhang Ziyi, Tang Wei and 
Liao Fan and is regularly commissioned to 
shoot covers for Vogue, Elle, Bazaar, Esquire 
and Cosmopolitan. Lai’s professionalism 
and outstanding talent has led to him being 
awarded the title of Fashion Photographer of 
the Year on many occasions. Commenting on 
the collaboration with Wedgwood, Wei Lai 
adds “It’s such an unforgettable experience for 
me to work with both Wedgwood and Lay. 
I was deeply impressed by the heritage of 
Wedgwood and exquisite craftsmanship, 
this inspired me to create the campaign 
in a colourful and modern concept. I’m 
looking forward to creating memorable 
stories with Wedgwood again.”

Whilst reflecting the luxury and cultural 
sensibilities of the region, the campaign 

creative shows the colourful and expressive 
personality of the brand, with collections and 
patterns freely mixed and photographed in 
an urban garden and interior spaces with a 
contemporary and eclectic feel. Representing 
the fashionable and design led lifestyle of 
the Wedgwood consumer, the campaign 
showcases collections being used informally 
to celebrate with friends and introduces the 
concept of creative code mixing, a styling 
and lifestyle aesthetic central to the brand’s 
repositioning and renewed visual narrative. 

East Asia accounts for two thirds of Wedgwood 
global sales and the significant investment in 
the region will see China become increasingly 
more important and a strategic focus for the 
brand’s future growth. The local team continue 
to successfully activate global campaigns 
with a cultural sensitivity to the region and 
ensure brand messaging resonates with the 
Chinese consumer, whilst embracing the 
brand’s renewed narrative and positioning. 
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Throughout Asia, Wedgwood is respected 
for its British heritage of over 260 years and 
admired for the innovative approach taken 
to design and craftsmanship, these qualities 
will remain extremely important as the 
brand continues to reposition and establish 
itself as a global luxury lifestyle brand.

The brand ambassador partnership runs from May 
2022 with three key activations planned. The 
launch campaign supports the new Gio Platinum 
collection and 618 online shopping event and 
is followed by an AW22 teaware campaign and 
celebrity appearances by Lay Zhang to support 
the D11 online shopping event. The third and final 
campaign creative launches in early 2023 to 
coincide with the Chinese New Year celebrations. 

Campaign content and digital advertising 
features celebrity images, videos and exclusive 
content shared by Lay Zhang. Social content 
will run across WeChat, Weibo, Red Book and 

TikTok, with creative designed to encourage 
brand reappraisal and drive conversion to 
e-com and social commerce channels, as well 
as the brand’s new concept stores offering tea 
experiences and exclusive shopping services. 
The most recent store opened on 14 May in 
Guangzhou, the twenty third in China since 2019.

The social media led campaign will be supported 
by brand website content, out of home digital 
campaigns and in-store visual merchandising 
installations, activated in focus brand stores 
and retail malls. Customers will be encouraged 
to interact with the campaign experience and 
share their own Wedgwood moments across 
social media. With Lay Zhang’s celebrity profile 
and impressive social reach, the campaign 
will be seen by over 50 million followers on 
Weibo and also by a loyal and highly engaged 
community of fans following his singing and 
acting career. Wedgwood welcomes Lay 
Zhang to the home of daring curiosity.
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Notes to Editors

Wedgwood 
The home of curious, creative and imaginative people, a 
place fuelled by creativity, self-expression, humour and 
lots of tea. We’re of Britain but not only British, famously 
crafting timeless luxury ceramics since 1759 and helping to 
create memories all around the globe. With a rich heritage 
of design innovation and craftsmanship at the core of 
everything we do, our confident and colourful world is a 
place to surprise and be inspired. Welcome to Wedgwood, 
the home of Eclectic Originals. 
wedgwood.com 

Fiskars Group 
Making the everyday extraordinary 
Fiskars Group’s vision is to create a positive, lasting impact 
on our quality of life. Our brands Fiskars, Gerber, Iittala, 
Royal Copenhagen, Waterford and Wedgwood are 
present in people’s everyday lives - at home, in the garden 
and outdoors. This gives us an opportunity to make the 
everyday extraordinary today and for future generations. 
We have a presence in 30 countries and our products are 
available in more than 100 countries. Our shares are listed 
on the Nasdaq Helsinki (FSKRS). Please visit us at www.
fiskarsgroup.com for more information and follow us on 
Twitter @fiskarsgroup.
fiskarsgroup.com  

For further information, video content and high 
resolution images please contact: 

Global
Mark Fleming - mark.fleming@fiskars.com
China
Sally Shao - sally.shao@fiskars.com
Young Chen - young.chen@fiskars.com
UK
ANM Communications -  
wedgwood@anmcomms.com
Japan
Naoko Ashida - naoko.ashida@fiskars.com
Australia
Mattia Bondanza - mattia.bondanza@fiskars.com
US
Marie Valentino - marie.valentino@fiskars.com
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About Lay Zhang
Zhang Yi Xing, known professionally as Lay 
Zhang, was born in 1991 and is a Chinese 
international celebrity. He is a singer, songwriter, 
music producer, actor and dancer and has 
sold over 10 million albums worldwide and 
appeared in feature films achieving record 
breaking viewing figures. Lay Zhang has a 
prolific social media presence and a loyal 
following amongst millennials and generation 
Z audiences with almost 51 million followers 
on Weibo, as well as 14 million on Instagram, 9 
million on TikTok and 1.5 million on YouTube.

Lay Zhang is a member of the group EXO 
and the main dancer of EXO-M, he is also 
an accomplished record producer and has 
received over fifteen music awards since 2018. 
Lay Zhang’s most recent album, East, released 
in October 2021 became the number 1 iTunes 
album in 17 countries just three days after 
release and ranked in the top 10 of a further 
26 countries. Lay Zhang’s previous album, Lit, 
released in June 2020 reached number 1 on 
iTunes album downloads on the first day of release, 
with sales in excess of 2.4 million and the album’s 
music video achieved over 100 million views.

Lay Zhang’s music career began at sixteen when 
he joined SM Entertainment, following a successful 
audition with the company's global casting system. 
Lay Zhang joined EXO and officially became one 
of the group’s nine members in January 2012 
and in April this year Lay released a solo single, 
JIU, to mark his tenth anniversary with EXO.

Lay Zhang is admired and respected as one of the 
first Asian entertainers to successfully fuse several 
creative disciplines on stage by mixing performance, 
dance, singing and acting in his work. His musical 
style is M-pop or mixed Mandarin pop music, a 
style Lay is spearheading with the aim of bringing 
Chinese popular culture to an international 

audience. Lay Zhang is well known in China and 
has a young, loyal and highly engaged fan base, 
but since 2018 he has successfully broadened his 
international exposure and gained music success in 
the US, becoming the first Chinese singer to have 
an album in the top 25 of the Billboard 200 chart.

Lay Zhang has been appointed a brand 
ambassador and spokesperson for over twenty 
international fashion houses and luxury brands, 
including Valentino, Chaumet and Hublot, 
as well as representing many premium and 
luxury domestic brands. He has appeared in 
international and domestic fashion publications 
and is regularly featured on the cover of leading 
style magazines, including L’Officiel Hommes, 
Vogue, Harper’s Bazaar, GQ, Esquire, Elle Men, 
Madame Figaro, Nylon, VMan and Dazed.


